TABLE OF CONTENTS 


PREFACE Vv 
MANUSCRIPT REVIEWERS Vii 
TABLE OF CONTENTS xi 
ORGANIZATIONAL LEARNING AND CROSS-FUNCTIONAL INTEGRATION 
Market Orientation and Organizational Learning: Contributions from the Fragmentation, 
Differentiation, and Integration Perspectives of Organizational Culture 

Neeraj Bharadwaj 1 
The Role of Market Orientation, Grganizational Learning, and Firm Strategic Resources on 
Superior Performance: An Integrative Model 

Sergio Olavarrieta, Roberto Friedmann 9 
Precursors to Innovation: Relationships and Implications 

Héctor R. Lozada, Alma Mintu-Wimsatt 11 
Managerial Mental Models and Cross-Functional Coordination: Clues to the Link Between 
Individual Learning and Organizational Learning 

Neeraj Bharadwaj 12 
MARKETING STRATEGY, MANAGEMENT, AND IMPLEMENTATION 
Theoretical Framework of Entrepreneurial Determinants: The Multiplier Effect of the 
Contextual Perspective 

Kim E. Schatzel 23 
Is the Market Share an Out-of-Date Measure in High-Technology Industries? 

Dinesh Malhotra 25 
What Drives the Marketing Manager in Strategy Implementation?: Developing, Measuring, 
and Evaluating the Concepts of Role Commitment and Strategy Commitment 

Charles H. Noble, Michael P. Mokwa 27 
The Impact of New Product Signals on Consumer Evaluations 

Robert Moore 29 
STRUCTURAL EQUATION MODELS 
Estimating Model Fit When Data Are Not Multivariate Normal: An Assessment of the 
Generalizability of the Consumers’ Need for Uniqueness Scale 

Kelly Tepper 30 
CFI Vs. RMSEA: A Comparison of Two Fit Indices for Structural Equation Modeling 

Edward E. Rigdon 37 
Marketing Capabilities and Marketing Effectiveness as Antecedants to Financial Performance 

Douglas W. Vorhies, C. P. Rao, John Ozment 39 


TECHNOLOGY AND CONSUMER BEHAVIOR 


The Perceived Level of Technology of Brand Extension: Its Impact on Consumer's Evaluation 
of the Parent Product 
Sung Youl Jun, Tridib Mazumdar, S. P. Raj 41 


J 
| 
] 
q 
q 
| 
q 
q 


Electronic Bulletin Boards: New Form of Consumer Complaint Behavior 
Scott A. Inks, Phylis M. Mansfield 


Nature and Uses of the Internet: A Qualitative Inquiry 
Isabelle Maignan 


MARKETING LOGISTICS RELATIONSHIPS AND DECISION STRATEGIES 


Market Orientation: The Role of Logistics Excellence 
Alexander E. Ellinger 


Alliances in Industrial Distribution: A Broadened View of Interfirm Joint Action 
Keysuk Kim 


Integrating Marketing's Relational Exchange Theory: An Explanation of Performance in the 
Motor Carrier Industry 


Scott B. Keller, Daniel F. Lynch 
FACTORS AFFECTING CONSUMERS’ BRAND EVALUATIONS 


Brand Name as a Quality Signal: Attribute Type and Product Experience Effects 
Srini S. Srinivasan, Brian D. Till 


Brand Equity Effects in Consumers’ Choice of Experiential Products: “Star Power” and 
Movie Selections 


Aron M. Levin, Irwin P. Levin 


The Role of Involvement and Need for Cognition in Classical Conditioning: 
An Empirical Investigation 
Randi Priluck Grossman, Brian D. Till 


POTPOURRI OF MARKETING RESEARCH APPLICATIONS AND METHODS 


Exploring Salesperson Job Satisfaction With Multi-Level Models 
Mike Ahearne, Bryan Lilly 


A Model for Controlling Social Desirability by Direct and Indirect Questioning 
Myung-Soo Jo, James E. Nelson, Pamela Kiecker 


INTERNATIONAL ORGANIZATIONAL ISSUES 


Strategic Context of Organizational Market Information Processes Within the Multinational 
Corporation 


Esra F. Gencturk, Kishore Krshna 


Variations in Exporting Firms’ Use of Information Sources: Impact of Exporting 
Entrepreneurialism, Organizational and Environmental Characteristics 
Poh-Lin Yeoh, Insik Jeong 


Internationalization Theory Revisited: Evidence from South Korean Multinationals 
M. Krishna Erramilli, Rajesh Srivastava, Seong-Soo Kim 


PUBLIC POLICY AND COMMUNICATION 


The Processing of Cause-Related Marketing Claims: Cues, Biases, or Motivators? 
Ida E. Berger, Peggy H. Cunningham, Robert V. Kozinets 


Good Corporate Citizenship: Creating “Meaning” for Marketing Managers 
Neil A. Granitz 


xii 


42 


44 


46 


47 


49 


51 


55 


57 


65 


66 


68 


70 


71 


73 


| 
53 
|_| 
= 


Women's Studies and Advertising Role Portrayal Sensitivity 
John B. Ford, Michael S. LaTour, Courtney Middleton 


THE IMPACT OF PRICE ON CONSUMER JUDGMENTS AND CHOICE 


An Experimental Investigation of Perceived Price, Perceived Quality, and Satisfaction 
in a Service Exchange 
Glenn B. Voss, A. Parasuraman 


The Role of Price and Quality Tiers on Attraction and Compromise Effects 
K. Sivakumar 


A Heterogeneous Reference Price Threshold Model for Store Vs. National Brand Choice 
Praveen Aggarwal, Taihoon Cha 


MARKETING MODELS (PART 1) 


Integrating Process Control Techniques into a Marketing Monitoring and Control System 
to Track Key Marketing Parameters Within Sma!l Firms 
Paul L. Reynolds, John Day 


Some Empirical Evidence of the Robustness of Luce Type Models of Choice, Using 
Experimental and Scanner Panel Data 
Abhik Roy 


Estimation of Elasticities Using Logit Models: Implications of Ignoring the Category 
Purchase Aspect 

K. Sivakumar 
ISSUES IN EXPORTING 


Strategic Orientation and Export Success: An Empirical Study 
Van R. Wood, Kim R. Robertson 


Explanatory and Predictive Indicators of Export Performance: A Synthesis of Findings 
Martin Fraering 


Determinants of Agricultural Export Market Potentials: The Case of the U.S. and 
New Zealand 
Joseph C. Salvacruz 


TRENDS IN MARKETING COMMUNICATION AND STRATEGY 


Integrated Marketing Communications: A Comparison of Thought and Practice 
Amy Cathey 


How Total Quality Management Supports Integrated Marketing Communications 
Anders Gronstedt 


Marketing Strategies for Advertising Agencies: What Agencies Say Works Best for Them 
Julie M. Pharr 


LOYALTY, OPPORTUNISM AND TERMINATION COSTS IN BUYER-SELLER RELATIONSHIPS 


A Model of Vendor Loyalty in a Buyer-Seller Relationship 
Eli Jones, Il 


79 


81 


83 


84 


85 


92 


101 


102 


104 


106 


113 


120 


122 


| 
iii 


Supplier Opportunism: Antecedents and Consequences in Buyer-Supplier Relationships 
Ashwin W. Joshi, Rodney L. Stump 129 


The Antecedents of Relationship Termination Costs 
Lisa K. Scheer, William R. Smith, Jr. 136 


MARKETING MODELS (PART 2) 


A Time Series Analysis to Asvmmetric Marketing Competition Within a Market Structure 
Francisco F. R. Ramos 142 


The Effect of Promotion Frequency and Time Duration in Testing for the Independence 
of Competitive Promotions 
Alok Gupta, Robert Shoemaker 150 


The Effectiveness of Hybrid Conjoint Models and the Adaptive Analytic Hierarchy. Process in 
Predicting Choice 
Ali Kara 156 


PRICING ISSUES IN SERVICES AND RETAIL MARKETING 


Exploiting Synergistic Effects of Price Promotions: Which Items to Promote and How Much? 
Heonsoo Jung 162 


Customer Overlap: Shopping Patterns in a Retail Market When the Distributions of Prices 
and Goods Are Known 
Robert E. Stassen, Robert A. Mittelstaedt, John D. Mittelstaedt 169 


An Experimental Investigation of Price-Perceived Quality Boundary Conditions in 
A Service Exchange 
Glenn B. Voss, A. Parasuraman 170 


INTEGRATING MACRO- AND MICRO-MARKETING THEORY 


Alderson ’s Austrian Antecedents: A Missed Opportunity for Macromarketing 
Donald F. Dixon 172 


Distinguishing Between Markets and Economies, and the Consequences for Marketing 
John D. Mittelstaedt : 174 


Contemporary Social Theory and the Bass Diffusion Model 
William H. Redmond 176 


INTEGRATION OF FIRM CAPABILITIES ACROSS FUNCTIONAL AREAS 


The Integration of Distinctive Capabilities: The Role of Awareness, Agreement, and 
Utilization of Firm Resources 
Daniel F. Lynch, Tracy A. Suter, Molly I. Rapert 182 


Communication Mixes in Marketing’s Cross-Functional Interactions: A Contingency Model 
Julie K. Huntley 183 


An Investigation of the Factors Leading to the Development of Marketing Capabilities 
and Organizational Effectiveness 
Douglas W. Vorhies 185 


New Product Quality and Cross-Functional Teams 
Rajesh Sethi 187 


xiv 


CULTURAL, ETHNIC, AND SOCIAL INFLUENCES ON CONSUMER BEHAVIOR 


Individualism Vs. Collectivism: Cultural Moderation of Consumer Attribution 
Jaebeom Suh, Jeffrey Hess 


The Floodgates Open: Category Disturbance in Inter-Ethnic Consumer Perception 
Malcolm Chapman, Ahmad Jamal 


Experts and Novices and Their Use of Reference Groups 
Peggy Choong, Kenneth R. Lord 


REVISITING THE PRACTICE OF MARKETING MANAGEMENT 


The Higher Order Thinking and Creative Thinking of Marketing Managers 
Janice Payan 


Retail Games 
Susan Mudambi 


Updating the Managerial School Through Strategic Alliances 
Mandeep Singh, John T. Drea 


RELATIONSHIP MARKETING: THEORETICAL PERSPECTIVES AND 
PRACTICAL ISSUES 


Conceptualizing and Implementing a Relationship Marketing Strategy: A Case Study 
Zannie Giraud Voss, Glenn B. Voss 


Collaborative Relationships for Product Development: The Role of Strategic Issues, 
Production Costs, and Transaction Costs in Hybrid Governance 
Daniel C. Bello, Ritu Lohtia, Shirish P. Dant 


Diffusion of Innovations in Relational Networks: A Theoretical Perspective 
Angela Hausman 


SERVICE EVALUATION: PROCESS AND INFLUENCES 


Effects of Relationship Quality on Attributions in the Case of Service Failure 
Seungoog Weun, Philip J. Trocchia 


Satisfaction With Performance and Satisfaction with the Service Provider: Do Customers 
Make Distinctions? 


Amy R. Hubbert, Mary Jo Bitner, Susan Schultz Kleine 


When and How Do Moods Affect Service Evaluations? 
Neeli Bendapudi, Surendra N. Singh 


A FURTHER LOOK AT CONSUMER BEHAVIOR CONSTRUCTS AND MEASURES 


Redefining the Extended Family in Recognition of Blended Family Structures 
Pamela Kiecker, Nancy Ryan McClure 


Is a Modern Feminine Orientation Synonymous with Working Status? 
Robert E. Wilkes, Kay M. Palan, John J. Burnett 


Understanding Consumers’ Counterconformity Behavior: A Critical Appraisal of Trait 
Measures Employed in Nonconformityv Research 
Kelly Tepper 


188 


203 


209 


217 


220 


222 


223 


224 


231 


240 


242 


244 


252 


195 
215 
| 


INTERFIRM RIVALRY, COOPERATION AND STRATEGIC ALLIANCES 


A Social Conflict Theory of Strategic Group Rivalry 
Leslie D. Stoel, Glenn S. Omura 


First Mover Advantage and a Consideration of Alliances 
C. Jay Lambe, Robert E. Spekman 


Mergers and Acquisitions: Empirical Evidence and Implications for Strategic Alliances 
Somkiat Mansumitrchai, Michael S. Minor 


European Cooperative Perspectives: A Multi-Strategic Approach 
Richard Alan Kustin, Robert A. Jones 


INTERNATIONAL STRATEGIC ISSUES 
The Influence of Global Marketing Strategy and Organizational Structure on Performance: 
A Longitudinal Analysis 


Aysegiil Ozsomer, Gregory E. Prussia 


Sourcing Strategies of U.S. Service Companies: A Modified Transaction-Cost Analysis 
Janet Y. Murray, Masaaki Kotabe 


A Conceptual Model of the Antecedents to Global Sourcing 
Carl E. Dresden 


RETAIL STRATEGY ISSUES 


Quick Response and Global Sourcing: Retailer Performance Implications 
Lisa A. Phillips 


The Impact of Premium Private Label Brands: Preliminary Evidence and Future Implications 
Daniel J. Goebel, Greg W. Marshall 


Impact on Performance of Strategic Market Planning and Competitive Marketing Strategy: 
An Investigation of Small Retail Firms 
Jeffrey S. Conant, J. Chris White 


MACROMARKETING AND ETHICAL VIEWS OF RELATIONSHIP MARKETING 


Business Networks and Assortment Matching 
Jack M. Cadeaux 


Relationship Commitment, Trust and Non-Opportunistic Behavior: Comparing Selected 
Business and Social Values 
William W. Keep, Stanley C. Hollander, Roger Dickinson 


En Route to Relational Ethics: Proposed Detour from Monadic Research Paths 
Lou E. Pelton, Jhinuk Chowdhury, Scott J. Vitell, Jr. 


MANAGEMENT OF MARKETING MIX ELEMENTS 


Integrative Competitive Analysis 
John A. Weber 


An Empirical Analysis of the Effect of Short-Term Price Changes and Long-Term Price 
Levels on Brand Choice 
K. Sivakumar 


xvi 


258 


260 


268 


270 


276 


278 


279 


281 


283 


285 


287 


289 


298 


299 


302 


A First Look at the Impact of Multiple Lag Effects on the Allocation of Advertising 
Budgets Across Media 
David Berkowitz, Giles D’Souza, Arthur Allaway 


THE EFFECTS OF FRIENDSHIP, MARKET ORIENTATION AND SELLING 
STRATEGIES ON RELATIONAL PERFORMANCE 


The Effects of Friendship on Negotiators’ Concession Amount 
Wai-Kwan Li, Somkiat Mansumitrchai 


Conceptualizing the Influence of Market Orientation on Channel Relationships 
Judy A. Siguaw, Penny Simpson, Thomas L. Baker 


Dimensions of Selling Strategy 
Gerrard Macintosh 


QUALITY & SATISFACTION IN MARKETING EDUCATION 


An Empirical Note on Recruiters’ Perceptions of the Personal Selling Course 
Thomas E. DeCarlo, Thomas W. Leigh, James C. Lollar 


Evaluation of Service Quality in Higher Education: A New Zealand Employers’ Perspective 
Beatriz Joseph, Mathew Joseph, John B. Ford 


Satisfaction with Business Education: A Comparison of Two Student Segments 
Beverly A. Browne, Dennis O. Kaldenberg, William G. Browne 


ISSUES IN INTERNATIONAL MARKETING MANAGEMENT 
Harnessing Country Marketing Activity for Regional Competitive Strategy: A Study 
of Euro-Brand Strategies 1989-1994 

Bendt Rorsted 


After-Sales Service Practices of U.S. Durable Goods Exporters: Domestic Vs. Foreign Markets 
Gulden Asugman 


Positioning Strategies and Standardization/Adaptation Decisions in International Advertising 
M. Joseph Sirgy, Dong-Jin Lee, J. S. (Vic) Johar 


Internet Customer Segments: An International Perspective 
William J. McDonald 


COMMUNICATION RESEARCH 


The Joint Impact of Humor and Argument Strength in a Print Advertising Context 
Thomas W. Cline, James J. Kellaris 


Acculturation and the Use of Asian Models in Print Advertisements: A Conceptual Framework 
Kiran Karande, Amy Grbavac 


A Model of the Effects of Self-Efficacy on Perceived Fear Appeal Ethicality and 
Performance in Advertising 
Robin Snipes, Michael LaTour, Sara Bliss 


MARKETING AND DEVELOPMENT 


When Silence Is Golden: Relationship Marketing and the Silent Trade Process 
Alicia D. Cooper 


303 


304 


306 


308 


315 


316 


318 


320 


329 


336 


338 


347 


353 


345 
355 
oo 
xvi 


Assessing the Determinants of Bank Savings Adoption in Developing Countries: 
An Event History Analysis Approach 
Kofi Q. Dadzie, George P. Moschis, Euehun Lee, Evelyn W. Dadzie 


Systemic and Historical Influences on Marketing in a Transforming Economy 
Natasa Renko, Anthony Pecotich, Clifford J. Shultz, I 


EMPIRICAL EVIDENCE OF THE INFLUENCE OF MARKET ORIENTATION 
Exploratory Results on the Influence of Market Orientation on the Competitive Advantage 


of Small and Medium Sized High Tech Firms in The Netherlands 
Fred Langerak, Ed Nijssen, Sebastian van Droogenbroeck, Jos Delissen 


An Exploratory Investigation into the Influence of Customer and Competitive Orientations, 


R&D, Design and Manufacturing Activities on Profitability 
Subra Balakrishnan 


Examining Market Orientation, Its Antecedents and Consequences Among Saudi 
Manufacturing Companies 
Shahid N. Bhuian 


The Impact of Postponement Strategies on Supply Chain Integration 
Remko I. van Hoek, Harry R. Commandeur, Bart Vos 


INTEGRATION WITHIN DISTRIBUTION CHANNELS 


Incorporating Employee Development and Quality Measurement into the Traditional 
Model of Logistical Integration 
James A. Eckert 


Interfirm Power and Coercive Influence Strategy in Industrial Channels of Distribution: 
A Contingency Perspective 
Keysuk Kim 


A Model of Channel Negotiation Behavior 
Jyh-shen Chiou, Thomas J. Page, Jr., Lloyd M. Rinehart 


FACULTY ROLES AND MARKETING EDUCATION 


Positioning Study-Abroad Programs: The Case for Emerging Markets 
Tony L. Henthorne, Mark M. Miller 


A Ranking of Marketing Journals 
G. Tomas M. Hult, William T. Neese, R. Edward Bashaw 


Getting the Most out of Your Doctoral Education: Advice for New and Prospective 
Ph.D. Students in Marketing 


Frank Alpert, Lars Perner 
GOING INTERNATIONAL 


A Review of International Market Entry Mode Research: Integration and Synthesis 
Mitrabarun Sarkar, S. Tamer Cavusgil 


International Market Entry Mode Choice by U.S. and Japanese MNCs: A Cross Cultural 
Assessment of the Transaction Cost Analysis Framework 
Charles R. Taylor, Shaoming Zou, Gregory E. Osland 


xviii 


357 


361 


363 


370 


372 


382 


384 


386 


388 


390 


391 


400 


402 


359 


INTEGRATING CONSUMER RESEARCH AND PUBLIC POLICY CONCERNS 


The Advertising of Nature's Substitutes: Societal Issues and Implications 
Sharon Harris 


Should Children’s Television Programming Be Regulated? Mothers’ 
Perceptions and Preferences 
Russell N. Laczniak, Les Carlson, Ann Walsh 


Neglected Dimensions of the Surrogate Experience 
Stanley C. Hollander, Kathleen M. Rassuli 


NEW PRODUCT DEVELOPMENT IN DYNAMIC ENVIRONMENTS 


Product Management in Technologically Dynamic Environments: 
Towards a Conceptual Framework 
Paschailina (Lilia) Ziamou, Nikhilesh Dholakia 


Trends in Industrial R&D Management 
Ed Nijssen, Fred Langerak, David Dekker, Ashok Gupta 


Exploratory Results on the Way Industrial Firms in the Centre of the European Union 
Organize for Effective New Product Development 
Ed Peelen, Fred Langerak, Harry Commandeur 


Consider Strategic Options When Evaluating New Products 
Stanley F. Slater, Venkateshwar K. Reddy, Thomas J. Zwirlein 


BUYER BEHAVIOR POTPOURRI 


Person-Situation Benefit Segmentation and Selective Attention 
S. Ratneshwar, David Glen Mick, Luk Warlop, Gail Seeger 


Food Consumption and Avoidance Factors 
Pamela L. Alreck, Robert B. Settle 


Assessing a Typology of Emergent Complaint Response Styles in an Industrial Setting 
Lynn R. Godwin, Patrick L. Schul, Rajiv P. Dant 


TECHNOLOGY AND ETHICS IN MARKETING EDUCATION 


Preparing Students for the Market Place: An Investigation of the Potential Uses of 
Multimedia CD-ROM 


Michael J. Tippins, Wanru Su 


Integration of Internet Technologies into Marketing Education: Academic Privileges 
and Legal Pitfalls 
Steven W. Kopp, Tracy A. Suter 


' Integra:ing Ethics into Marketing Education: Assessing the Pedagogical Reality and 
Anticipating Future Trends 


Susan G. Rozensher, P. Everett Fergenson 


CROSS CULTURAL ISSUES 


Moral Judgment and Market Negotiations: A Comparison of Chinese and American Managers 


John B. Ford, Michael S. LaTour, Scott J. Vitell, Warren A. French 


xix 


404 


406 


408 


410 


416 


418 


424 


425 


427 


438 


440 


447 


448 


449 


An Exploration of the Comparability of Semantic Adjectives in Three Languages: 
A Magnitude Scaling Approach 
Kevin E. Voss, Donald E. Stem, Jr., Lester W. Johnson, Constantio Arce 


The Moderating Role of Parts Used in Assembly in the Formation of Attitude, Price 


Perception and Purchase Intention 
Paul Chao 


The Moderating Role of Brand Equity on Country-of-Origin Effects 
Myung-Soo Jo 


MANAGING SALES FORCE PERFORMANCE 


Proactive Behavior and the Salesforce: Its Effects on Performance 
Leyland Pitt, Pierre Berthon, Madge Lyman 


Relating Sales Training Structure & Content Variables to Sales Volume: 
A Discriminant Mapping Approach 
Dean R. Manna, Charles R. Popovich, R. Wesley Starr, Alan D. Smith 


Information Asymmetry Between Salesperson and Sales Manager: An Explanatory Model 
Sridhar N. Ramaswami, Srini Srinivasan 


CHALLENGES IN SERVICE DELIVERY 
Retail Service Provider Reactions to Stress Components: A Multi-Sample Study of 
Potential Differences Between Men and Women 


Barry J. Babin, James S. Boles, Mitch Griffin 


Employee Adaptive Behaviors on the Front-Line: The Role of Categorical Knowledge 
Kevin Gwinner 


Toward a Theory of Service Delivery: An Integrative Interdisciplinary Approach 
Debi Prasad Mishra 


SOCIAL MARKETING AND ETHICAL CONCERNS 


Moral Reflection: Thinking about Business Ethics 
Paula Fitzgerald Bone, Robert J. Corey 


Marketing Social Programs to Hispanics: A Segmentation Study 
Natasha R. Kara, Ali Kara 


Integrating Ecological Concerns in Marketing Strategy 
Ajay Menon, Jackie Jankovich, Jhinuk Chowdhury 


EVOLUTION OF THE MARKETING DISCIPLINE AND CONCEPT 


Parallel Paradigms: Two Disciplines of Strategy 
Dave Loney 


Expanding the Application of the Marketing Concept Through Organizational Theory 
Jay Handelman, Stephen J. Arnold 


Foundations of a Better Market Maturity Concept: Evolution of the Four Market Technologies 


Robert A. DeMarais 


451 


453 


454 


456 


458 


464 


466 


468 


474 


475 


477 


478 


480 


485 


492 


FOCUS ON INSTRUCTIONAL TECHNIQUES 


The Impact of Anxiety-Reducing Exercises on Communication Competency in a Professional 
Sales Class 


Michael L. Boorom, Rosemary Ramsey, Dawn R. Deeter-Schmelz 499 


Acting the Part: The Use of Role Playing in Case-Based Instruction 
Leslie M. Fine, Sylvia Long-Tolbert 501 


Collaborative Learning in the Retail Management Course: Customer Comment Cards 
and Consumer Diaries 
Paul D. Larson 507 


EMERGING MARKETS 


Issues of Market Orientation in a Developing Economy: Some Preliminary Results 
Charles Blankson, Kwaku Appiah-Adu $11 


Emerging Market Conditions and Their Impact on First Mover Advantages: 
An Integrative Review 
Chery! Nakata, K. Sivakumar 513 


Consumer Ethnocentrism in an Emerging Economy of Central Asia 
Erdener Kaynak, Ali Kara 514 


Asia Pacific: Challenges of Economic Transformation and Implications for Canadian 
Security and Business 


Nicolino Strizzi, Gurprit S. Kindra | 521 
DOCTORAL STUDENTS SIG 


Integration Across Cultures: National Culture as a Source of Competitive Advantage in 
International Marketing 
Edward M. Kamau, L. Wakiuru Wamwara 522 


An Integrated Model of Marketing Information Systems Usage and its Influencing 
Factors from Inter-Disciplinary and Cross-National Perspectives 


Sanjay Seth 524 


Guilt as an Explanation for the Relationship Between Empathy and Charitable Helping Behavior 
Debra Zabreznik Basil 535 


POTPOURRI OF SERVICE MARKETING AND RETAILING TOPICS 


The Effects of Internet-Based Interactive Marketing on Consumer Impressions of Service Quality 
Jonetta Delaine Mosley-Matchett 541 


Customer Satisfaction with Dyadic Service Encounters: The Customer’s Contribution 
John W. Barnes, Richard S. Jacobs, John Hadjimarcou 549 


INTEGRATING POPULATION ECOLOGY APPROACHES IN THE ANALYSIS 
OF MARKETING SYSTEMS 


The Application of Population Ecology Approaches to the Analysis of Competition in 
Marketing Systems 
Robert E. Stassen, Robert D. Winsor, Steve W. Henson 555 


